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Criteria Used for Analysis
2021 Income (Esri):
Median Household
Income

2021 Age: 5 Year Increments
(Esri):
Median Age

2021 Key Demographic Indicators
(Esri):
Total Population

2021 Tapestry Market Segmentation
(Households):
1st Dominant Segment

$68,699 44.8 20,811 Midlife Constants

Consumer Segmentation
Life Mode Urbanization
What are the
people like that
live in this area?

GenXurban
Gen X in middle age; families with fewer kids and
a mortgage

Where do people
like this usually
live?

Suburban Periphery
Affluence in the suburbs, married couple-families,
longer commutes

Top Tapestry
Segments Midlife Constants Rustbelt Traditions Southern Satellites Middleburg

Old and
Newcomers

% of Households 2,460 (30.1%) 1,491 (18.3%) 977 (12.0%) 946 (11.6%) 871 (10.7%)

% of Berks County 7,582 (4.7%) 11,965 (7.5%) 1,974 (1.2%) 5,527 (3.4%) 4,827 (3.0%)

Lifestyle Group GenXurban GenXurban Rustic Outposts Family Landscapes Middle Ground

Urbanization Group Suburban Periphery Urban Periphery Rural Semirural Metro Cities

Residence Type Single Family Single Family Single Family ; Mobile
Homes

Single Family Single Family; Multi-
Units

Household Type Married Couples
Without Kids

Married Couples Married Couples Married Couples Singles

Average Household Size 2.29 2.45 2.65 2.73 2.1

Median Age 47.7 39.7 41 36.9 40.1

Diversity Index 38.3 49.5 42.5 51.2 55

Median Household Income $59,100 $57,400 $54,800 $69,200 $51,200

Median Net Worth $179,100 $143,500 $150,000 $168,400 $60,200

Median Home Value $185,700 $147,500 $174,900 $222,300 $208,100

Homeownership 74.9 % 73.2 % 79.9 % 76.4 % 48.2 %

Employment Professional or
Mgmnt/Bus/Financial

Professional or
Services

Professional or
Services

Professional or
Mgmnt/Bus/Financial

Professional or
Services

Education High School Diploma High School Diploma High School Diploma High School Diploma Some College No
Degree

Preferred Activities Sociable, church-
going residents . Enjoy
movies at home,
reading, fishing and
golf.

Value time spent at
home . Watching
television and gaming
are common pastimes.

Go hunting, fishing
. Own a pet dog.

Spending priorities
also focus on family
. Enjoy hunting,
fishing, bowling and
baseball.

Strong sense of
community volunteer
for charities . Food
features convenience,
frozen and fast food.

Financial 42% recieve Social
Security, 27% also
receive retirement
income

Budget aware
shoppers

More concerned about
cost rather than brand

Carry some debt;
invest for future

Price aware and
coupon clippers, but
open to impulse buys

Media After TV, Radio and
newspapers are
medias of choice

Read newspapers,
especially Sunday
editions

Obtain most of their
information from TV

TV and magazines
provide entertainment
and information

Features the Internet,
listening to country
music and read the
paper

Vehicle Own domestic SUVs,
trucks

Own 2-3 vehicles Own 1 or 2 vehicles
likely a truck

Like to drive trucks,
SUVs, or motorcycles

View car as
transportation only
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Who We Are
Midlife Constants residents are seniors, at
or approaching retirement, with below
average labor force participation and
above average net worth. Although located
in predominantly metropolitan areas, they
live outside the central cities, in smaller
communities. Their lifestyle is more
country than urban. They are generous,
but not spendthrifts.

Our Neighborhood
Older homes (most built before 1980) found in
the suburban periphery of smaller metropolitan
markets. Primarily married couples, with a
growing share of singles. Settled
neighborhoods with slow rates of change and
residents that have lived in the same house for
years. Single-family homes, less than half still
mortgaged, with a median home value of
$154,100.

Socioeconomic Traits
Education: 63% have a high school diploma or
some college. At 31%, the labor force
participation rate is low in this market. Almost
42% of households are receiving Social
Security; 27% also receive retirement income.
Traditional, not trendy; opt for convenience
and comfort, not cutting-edge. Technology has
its uses, but the bells and whistles are a bother.
Attentive to price, but not at the expense of
quality, they prefer to buy American and
natural products. Radio and newspapers are
the media of choice (after television).

Market Profile
Prefer practical vehicles like SUVs and trucks
(domestic, of course). Sociable, church-going
residents belonging to fraternal orders,
veterans’ clubs and charitable organizations
and do volunteer work and fund-raising.
Contribute to arts/cultural, educational, health,
and social services organizations. DIY
homebodies that spend on home improvement
and gardening. Media preferences: country or
movie channels. Leisure activities include
movies at home, reading, fishing, and golf.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#1
dominant segment
for this area

In this area

30.1%
of households fall
into this segment

In the United States

2.5%
of households fall
into this segment

About this segment

Midlife Constants
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Who We Are
The backbone of older industrial cities in
states surrounding the Great Lakes,
Rustbelt Traditions residents are a mix of
married-couple families and singles living
in older developments of single-family
homes. While varied, the work force is
primarily white collar, with a higher
concentration of skilled workers in
manufacturing, retail trade and health
care. Rustbelt Traditions represents a
large market of stable, hard-working
consumers with modest incomes but
above average net worth. Family oriented,
they value time spent at home. Most have
lived, worked and played in the same area
for years.

Our Neighborhood
Almost half (46%) of the households are
married-couple families, similar to the US
(48%), most without children (also similar to
the US); the slightly higher proportion of
singles reflects the aging of the population.
Average household size is slightly lower at
2.47. They are movers, slightly more mobile
than the US population, but over 70 percent of
house holders moved into their current homes
before 2010. Most residents live in modest,
single-family homes in older neighborhoods
built in the 1950s. Nearly three quarters own
their homes; nearly half of households have
mortgages. A large and growing market,
Rustbelt Traditions residents are located in the
dense urban fringe of metropolitan areas
throughout the Midwest and South. Most
households have 1 to 2 vehicles available.

Socioeconomic Traits
Most have graduated from high school or spent
some time at a college or university. Labor
force participation slightly higher than the US
at 67%. While most income is derived from
wages and salaries, nearly 31% of households
collect Social Security and nearly 20% draw
income from retirement accounts. Family-
oriented consumers who value time spent at
home. Most have lived, worked, and played in
the same area for years. Budget aware
shoppers that favor American-made products.
Read newspapers, especially the Sunday
editions.

Market Profile
Residents take advantage of convenience
stores for fueling up and picking up incidentals.
Watching television is a common pastime;
many households have more than four TVs.
Favorite programming ranges from ABC Family
Channel, A&E, and TNT to children’s shows on
Nickelodeon and the Disney Channel.
Residents are connected; entertainment
activities like online gaming dominate their
Internet usage. Favorite family restaurants
include Applebee’s, Arby’s, and Texas
Roadhouse. Radio dials are typically tuned to
classic rock stations.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#2
dominant segment
for this area

In this area

18.3%
of households fall
into this segment

In the United States

2.2%
of households fall
into this segment

About this segment

Rustbelt Traditions
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Who We Are
Southern Satellites is the second largest
market found in rural settlements but
within metropolitan areas located primarily
in the South. This market is typically
slightly older, settled married-couple
families, who own their homes. Two-thirds
of the homes are single-family structures;
almost a third are mobile homes. Median
household income and home value are
below average. Workers are employed in
a variety of industries, such as
manufacturing, health care, retail trade,
and construction, with higher proportions
in mining and agriculture than the US.
Residents enjoy country living, preferring
outdoor activities and DIY home projects.

Our Neighborhood
About 78% of households are owned. Married
couples with no children are the dominant
household type, with a number of
multigenerational households. Most are single-
family homes (67%), with a number of mobile
homes. Most housing units were built in 1970
or later. Most households own 1 or 2 vehicles,
but owning 3+ vehicles is common.

Socioeconomic Traits
Education: almost 40% have a high school
diploma only; 45% have college education.
Labor force participation rate is 59.1%, slightly
lower than the US. These consumers are more
concerned about cost rather than quality or
brand loyalty. They tend to be somewhat late
in adapting to technology. They obtain a
disproportionate amount of their information
from TV, compared to other media.

Market Profile
Usually own a truck; likely to service it
themselves. Frequent the convenience store,
usually to fill up a vehicle with gas. Typical
household has a satellite dish. Work on home
improvement and remodeling projects. Own a
pet, commonly a dog. Participate in fishing
and hunting. Prefer to listen to country music
and watch Country Music Television (CMT).
Read fishing/hunting and home service
magazines. Partial to eating at low-cost family
restaurants and drive-ins. Use Walmart for all
their shopping needs (groceries, clothing,
pharmacy, etc.).

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#3
dominant segment
for this area

In this area

12.0%
of households fall
into this segment

In the United States

3.2%
of households fall
into this segment

About this segment

Southern Satellites
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Muhlenberg Township

Daytime Population Density
This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resident" population
present during evening and nighttime
hours.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Average Household Size
This chart shows the average household
size in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Population Living in Family
Households
This chart shows the percentage of an
area’s population that lives in a
household with one or more individuals
related by birth, marriage or adoption,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Women 2021
Men 2021
Women 2025 (Projected)
Men 2025 (Projected)

Female / Male Ratio
This chart shows the ratio of females to
males in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Muhlenberg Township  

Muhlenberg Township  

Muhlenberg Township  
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