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Criteria Used for Analysis
2021 Income (Esri):
Median Household
Income

2021 Age: 5 Year Increments
(Esri):
Median Age

2021 Key Demographic Indicators
(Esri):
Total Population

2021 Tapestry Market Segmentation
(Households):
1st Dominant Segment

$79,269 47.7 7,028 Green Acres

Consumer Segmentation
Life Mode Urbanization
What are the
people like that
live in this area?

Cozy Country Living
Empty nesters in bucolic settings

Where do people
like this usually
live?

Rural
Country living with older families, low density and low diversity

Top Tapestry
Segments Green Acres

Comfortable Empty
Nesters Midlife Constants Parks and Rec

% of Households 964 (43.5%) 656 (29.6%) 562 (25.4%) 32 (1.4%)

% of Berks County 25,369 (15.8%) 10,932 (6.8%) 7,582 (4.7%) 12,702 (7.9%)

Lifestyle Group Cozy Country Living GenXurban GenXurban GenXurban

Urbanization Group Rural Suburban Periphery Suburban Periphery Suburban Periphery

Residence Type Single Family Single Family Single Family Single Family

Household Type Married Couples Married Couples Married Couples
Without Kids

Married Couples

Average Household Size 2.68 2.49 2.29 2.49

Median Age 44.7 49 47.7 41.6

Diversity Index 28.5 35.4 38.3 53.6

Median Household Income $86,100 $82,300 $59,100 $69,300

Median Net Worth $326,900 $344,900 $179,100 $174,400

Median Home Value $283,600 $244,600 $185,700 $235,500

Homeownership 87.4 % 87.9 % 74.9 % 72 %

Employment Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Professional or
Mgmnt/Bus/Financial

Education High School Diploma Bachelor's Degree High School Diploma High School Diploma

Preferred Activities Pursue physical fitness
vigorously, . Active in
communities and
social organizations.

Play golf, ski and work
out regularly . Home
maintenance a priority
among these
homeowners.

Sociable, church-
going residents . Enjoy
movies at home,
reading, fishing and
golf.

Take advantage of
local parks and
recreational activities
. Choose to vacation
within the US.

Financial Comfortable with debt,
and investments.

Portfolio includes
stocks, CODs, mutual
funds and real estate

42% recieve Social
Security, 27% also
receive retirement
income

Financially shrewd

Media Provided by satellite
service, radio and
television

Listen to sports radio;
watch sports on TV

After TV, Radio and
newspapers are
medias of choice

Watch Animal Planet,
Discovery, History
Channel

Vehicle Late model trucks
SUVs, ATVs and
motorcycles

Own 1-2 vehicles Own domestic SUVs,
trucks

Buy SUVs or trucks

Bern MCD, PA

Copyright 2023 Realtors Property Resource® LLC. All Rights Reserved. 
Information is not guaranteed. Equal Housing Opportunity. 2/3/2023



Who We Are
The Green Acres lifestyle features country
living and self-reliance. Avid do-it-
yourselfers, they maintain and remodel
their homes, with all the necessary power
tools to accomplish the jobs. Gardening,
especially growing vegetables, is a
priority, again with the right tools, tillers,
tractors, and riding mowers. Outdoor living
features a variety of sports: hunting and
fishing, motorcycling, hiking and camping,
and even golf.

Our Neighborhood
This large segment is concentrated in rural
enclaves in metropolitan areas. Primarily (not
exclusively) older homes with acreage; new
housing growth in the past 15 years. Single-
family, owner-occupied housing, with a
median value of $235,500. An older market,
primarily married couples, most with no
children.

Socioeconomic Traits
Education: More than 60% are college
educated. Labor force participation rate is high
at 66.8%. Income is derived not only from
wages and salaries but also from self-
employment (more than 13% of households),
investments (27% of households), and
increasingly, from retirement. They are
cautious consumers with a focus on quality and
durability. Comfortable with technology, more
as a tool than a trend: banking or paying bills
online is convenient; but the Internet is not
viewed as entertainment. Economic outlook is
professed as pessimistic, but consumers are
comfortable with debt, primarily as home and
auto loans, and investments.

Market Profile
Purchasing choices reflect Green Acres
residents’ country life, including a variety of
vehicles, from trucks and SUVs to ATVs and
motorcycles, preferably late model.
Homeowners favor DIY home improvement
projects and gardening. Media of choice are
provided by satellite service, radio, and
television, also with an emphasis on country
and home and garden. Green Acres residents
pursue physical fitness vigorously, from working
out on home exercise equipment to playing a
variety of sports. Residents are active in their
communities and a variety of social
organizations, from charitable to veterans’
clubs.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#1
dominant segment
for this area

In this area

43.5%
of households fall
into this segment

In the United States

3.3%
of households fall
into this segment

About this segment

Green Acres
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Who We Are
Residents in this large, growing segment
are older, with more than half of all
householders aged 55 or older; many still
live in the suburbs where they grew up.
Most are professionals working in
government, health care or manufacturing.
These Baby Boomers are earning a
comfortable living and benefitting from
years of prudent investing and saving.
Their net worth is well above average.
Many are enjoying the transition from child
rearing to retirement. They value their
health and financial well-being.

Our Neighborhood
Married couples, some with children, but most
without. Average household size slightly higher
at 2.52. Found throughout the suburbs and
small towns of metropolitan areas, where most
residents own and live in single-family
detached homes. Most homes built between
1950 and 1990. Households generally have
one or two vehicles.

Socioeconomic Traits
Education: 36% college graduates; nearly 68%
with some college education. Average labor
force participation at 61%. Most households’
income from wages or salaries, but a third also
draw income from investments and retirement.
Comfortable Empty Nesters residents physically
and financially active. Prefer eating at home
instead of dining out. Home maintenance a
priority among these homeowners.

Market Profile
Residents enjoy listening to sports radio or
watching sports on television. Physically active,
they play golf, ski, ride bicycles, and work out
regularly. Spending a lot of time online isn’t a
priority, so most own older home computers.
Financial portfolio includes stocks, certificates
of deposit, mutual funds, and real estate.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#2
dominant segment
for this area

In this area

29.6%
of households fall
into this segment

In the United States

2.4%
of households fall
into this segment

About this segment

Comfortable Empty Nesters
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Who We Are
Midlife Constants residents are seniors, at
or approaching retirement, with below
average labor force participation and
above average net worth. Although located
in predominantly metropolitan areas, they
live outside the central cities, in smaller
communities. Their lifestyle is more
country than urban. They are generous,
but not spendthrifts.

Our Neighborhood
Older homes (most built before 1980) found in
the suburban periphery of smaller metropolitan
markets. Primarily married couples, with a
growing share of singles. Settled
neighborhoods with slow rates of change and
residents that have lived in the same house for
years. Single-family homes, less than half still
mortgaged, with a median home value of
$154,100.

Socioeconomic Traits
Education: 63% have a high school diploma or
some college. At 31%, the labor force
participation rate is low in this market. Almost
42% of households are receiving Social
Security; 27% also receive retirement income.
Traditional, not trendy; opt for convenience
and comfort, not cutting-edge. Technology has
its uses, but the bells and whistles are a bother.
Attentive to price, but not at the expense of
quality, they prefer to buy American and
natural products. Radio and newspapers are
the media of choice (after television).

Market Profile
Prefer practical vehicles like SUVs and trucks
(domestic, of course). Sociable, church-going
residents belonging to fraternal orders,
veterans’ clubs and charitable organizations
and do volunteer work and fund-raising.
Contribute to arts/cultural, educational, health,
and social services organizations. DIY
homebodies that spend on home improvement
and gardening. Media preferences: country or
movie channels. Leisure activities include
movies at home, reading, fishing, and golf.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#3
dominant segment
for this area

In this area

25.4%
of households fall
into this segment

In the United States

2.5%
of households fall
into this segment

About this segment

Midlife Constants
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Who We Are
These suburbanites have achieved the
dream of home ownership. They have
purchased homes that are within their
means. Their homes are older, and town
homes and duplexes are not uncommon.
Many of these families are two-income
married couples approaching retirement
age; they are comfortable in their jobs and
their homes, budget wisely, but do not
plan on retiring anytime soon or moving.
Neighborhoods are well established, as
are the amenities and programs that
supported their now independent children
through school and college. The appeal of
these kid-friendly neighborhoods is now
attracting a new generation of young
couples.

Our Neighborhood
Homes are primarily owner occupied, single-
family residences built prior to 1970; town
homes and duplexes are scattered through the
neighborhoods. Both median home value and
average rent are close to the national level.
Households by type mirror the US distribution;
married couples, more without children,
dominate. Average household size is slightly
lower at 2.51, but this market is also a bit older.

Socioeconomic Traits
More than half of the population is college
educated. Older residents draw Social Security
and retirement income. The work force is
diverse: professionals in health care, retail
trade, and education, or skilled workers in
manufacturing and construction. This is a
financially shrewd market; consumers are
careful to research their big-ticket purchases.
When planning trips, they search for
discounted airline fares and hotels and choose
to vacation within the US. These residents tend
to use their cell phones for calls and texting
only.

Market Profile
Cost and practicality come first when
purchasing a vehicle; Parks and Rec residents
are more likely to buy SUVs or trucks over
compact or subcompact vehicles. Budget-
conscious consumers stock up on staples at
warehouse clubs. Pass time at home watching
documentaries on Animal Planet, Discovery, or
History channels. For an outing, they choose to
dine out at family-style restaurants and attend
movies. Convenience is important in the
kitchen; they regularly use frozen or packaged
main course meals. Ground coffee is preferred
over coffee beans. Residents here take
advantage of local parks and recreational
activities. Their exercise routine is a balance of
home-based exercise; a session at their local
community gym; or a quick jog, swim, or run.

An overview of who makes up this segment across the United States

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source: Esri 2021. Update
Frequency: Annually.

This is the

#4
dominant segment
for this area

In this area

1.4%
of households fall
into this segment

In the United States

1.9%
of households fall
into this segment

About this segment

Parks and Rec
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Bern Township

Daytime Population Density
This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resident" population
present during evening and nighttime
hours.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Average Household Size
This chart shows the average household
size in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

2021
2025 (Projected)

Population Living in Family
Households
This chart shows the percentage of an
area’s population that lives in a
household with one or more individuals
related by birth, marriage or adoption,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Women 2021
Men 2021
Women 2025 (Projected)
Men 2025 (Projected)

Female / Male Ratio
This chart shows the ratio of females to
males in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2021
Update Frequency: Annually

Bern Township  
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